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@ IBM needed to increase its ROI at conferences and tradeshows

@ Lead prospects were not being captured

@ IBM needed to better understand attendee interests, behavior,
and preferences

""u' =" e

Inlun 1tion: 1| Association
¢ Exhibitions ant Events




What is RFID & how does it work?

What is RFID? E-ZPass ONLY

NO CASH_
IRFID = Radio Frequency B »

Identification

TA tiny embedded chip responds to
radio frequency signals generated
from a near by reader with a set of
connected antennas.

¥Technology has been since WW I
and used via E-Z Pass Toll Tags

How do we implement at events?

AN RFID tag on the attendee badge

TReaders & Antennas are setup at
designated areas in exhibit booths



